
Experience Roseburg Media Plan 
July 2020 – June 2021

ExperienceRoseburg.com 
Digital - Website
https://www.experienceroseburg.com/
Monthly metrics

Facebook.com/experienceroseburg [ORGANIC]
Social Media
@experienceroseburg
metrics noted monthly -- July 1113 likes, 540 engagements (reactions, shares, 
comments); August 1135 likes, 405 engagements; September 1154 likes, 280
engagements

Instagram.com/experienceroseburg
Social Media
#ExperienceRoseburg
metrics noted monthly -- July 1036 likes, 2121 engagements (reactions, shares, 
comments); August 1093 likes, 1139 engagements; September 1127 likes, 889 
engagements
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SITE ACTIVITY LAST MONTH

SITE ACTIVITY 1-WEEK : 9/23/20 – 9/30/20
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YouTube.com/experienceroseburg
Social Media
Street Date: Debut of new content 2-3 times per month beginning 
March 2021
https://www.youtube.com/channel/UCRBJFgIkNnRQsu7Yjd12wNg
Monthly metrics

OTIS Listings: TravelOregon.com
Digital
Increase Roseburg Listings from 130 to 150
The Oregon Tourism Information System (OTIS) is powered by 
everyone. It allows destination marketing organizations (DMOs) 
and statewide trade associations to easily maintain and update 
content such as attractions, lodging, photos, deals and event 
listings. The platform is powered by open-source software, which 
allows tourism partners to push and pull content to and from each 
other via API. Currently, OTIS is open only to local DMOs and 
regional DMOs, as well as certain statewide groups (like the 
Oregon Wine Board, State Parks, etc.).
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Oregon Home Magazine, Summer 2020
Print - Magazine
Street Date: Summer / July 2020
Ad Size:  1/9th pg, full color
Oregon Home is the leading shelter magazine for Oregonians. Readers 
look to Oregon Home issue after issue for practical ideas and reliable 
information to transform their homes and create their dreams. Savvy 
homeowners trust Oregon Home to connect them to well-established 
professionals and emerging craftspeople, or steer them to the best 
shops, boutiques and showrooms to find what they are looking for. 
They know Oregon Home is the place to find their next great 
remodeling or decorating lead.
89,126 Audience each issue; 
494+ newstand retailers statewide
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Great Umpqua Food Trail Web Page
Digital - Website
Street Date: July 2020
Ad Size:  Web pages on ExperienceRoseburg.com
http://greatumpquafoodtrail.com/

Great Umpqua Food Trail Brochure 2.0; Travel Oregon
Collateral - Brochure
Street Date: August 2020
17,700 Brochures
45 business listings

GUFT Business Partners
45 distribution locations in the Douglas County
Distributed early to mid-September 2020

Certified Folder Display - GUFT brochure distribution
Distribution locations
Street Date: September 1, 2020
Ad Size:  12-month brochure slot
67 locations: 8 Oregon Welcome Centers; 59 Roseburg
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TOP PAGES LAST MONTH – September 2020
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Great Umpqua Food Trail 
Social media posts July – September 2020
1945 People reacted and 150 engagements
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SouthernOregon.org  (Travel Southern Oregon website)
Digital - Website
Street Date: August 2020
Ad Size:  Homepage feature story : "Riding the North Umpqua Trail"
https://www.southernoregon.org/riding-the-north-umpqua-trail/

UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; 
Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed Experience Roseburg Media Plan 2020-21
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UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed



Experience Roseburg Media Plan 
July 2020 – June 2021
UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; 
Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed

Experience Roseburg Media Plan 2020-21



Experience Roseburg Media Plan 
July 2020 – June 2021
UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; 
Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed

Experience Roseburg Media Plan 2020-21



Experience Roseburg Media Plan 
July 2020 – June 2021
UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; 
Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed

Experience Roseburg Media Plan 2020-21



Experience Roseburg Media Plan 
July 2020 – June 2021
UV Magazine – Summer 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: August 17, 2020
Ad Size:  full page, back cover
DMO Feature Story -- A River of Fun Runs Through Us
Short Stories -- Synchronized Swifts; Travel the Food Trail; 
Downtown Date Night; Business is Blooming
https://www.theuvlife.com/full-publication
26,650 copies distributed

Experience Roseburg Media Plan 2020-21



Experience Roseburg Media Plan 
July 2020 – June 2021

Travel Southern Oregon E-News - August issue
Digital
Street Date: August 24, 2020
Ad Size:  Digital ad: Small Tile 200x128 + 3 lines copy
9500 subscribers: 40% open rate

TravelOregon.com Web Ad
Digital
Street Date: October - December 2020
Ad Size:  Digital Ad: Square 300x250, basic bundle - 18 categories
https://traveloregon.com/
More than 12 million pages viewed annually with 3.8 million unique 
visitors
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UV Magazine – Fall/Winter 2020 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: November 2020
Ad Size: full page branding, back cover
Ad Size: full page Great Umpqua Food Trail itinerary
DMO Feature Story – Mt. Bailey Sno-cat Skiing
Short Stories – Boutique Shopping; Holiday Tree Hunting; Rainy Day 
Activities
https://www.theuvlife.com/full-publication
27,150 copies to be distributed

Certified Folder Display - UV Magazine distribution throughout Oregon
Distribution locations
Street Date: March 2021 - March 2022
Ad Size:  12-month magazine slot
1024 locations: 8 Oregon Welcome Centers; 77 Medford including Rogue 
Valley Int'l Airport; 49 Grants Pass; 45 Klamath Falls; 107 S. Oregon Coast; 
105 Central Oregon Coast; 71 N. Oregon Coast; 75 Eugene; 60 Salem; 227 
Portland; 64 Bend/Redmond; 18 Mt Hood; 59 The Dalles/Hood River; 59 
Roseburg
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Facebook.com/experienceroseburg [PAID]
Social Media
Street Date: Monthly, October 2020 - June 2021
Ad Size:  Content TBD
@experienceroseburg
Oregon, 25 - 65 years old

Google DMO Project
Provide training to tourism businesses for their Google My Business 
Listing.
November 2020 - March 2021 business engagement
Google My Business is a free tool that allows you to promote your 
Business Profile and business website on Google Search and Maps. 
With your Google My Business account, you can see and connect 
with your customers, post updates to your Business Profile, and see 
how customers are interacting with your business on Google.
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Oregon Festivals & Events Calendar 2021
Print - Magazine
Street Date: January 2021
Ad Size:  5 event listings
90,000 copies distributed to visitor bureaus, chambers of 
commerce and other public outlets.

OregonFestivals.org
Digital - Website
Street Date: January - December 2021
Ad Size:  Experience Roseburg logo; Experience Roseburg listing
https://www.oregonfestivals.org/
Event listings from the Calendar are also posted on Travel 
Oregon’s website.
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Northwest Travel & Life - 52 Getaways 2021 issue
Print - Magazine
Street Date: December 2020 - February 2021
Ad Size:  full page
AUDIENCE: 300,000 copies; sold in 1200 stores in the Northwest

Travel Oregon Visitor Guide 2021
Print - Magazine
Street Date: March 2021
Ad Size:  full page
https://traveloregon.com/list/?s=roseburg
AUDIENCE 300,000 copies distributed via TravelOregon.com; year-
round distribution and inquiry fulfillment. Also, free leads via the Travel 
Oregon Online Leads system.

ONLINE VIEWING: Digital edition available for viewing at 
TravelOregon.com optimized for iPads, android tablets and smart 
phones. 13,000 + users; More than 1.1 million pageviews;  66 average 
pages per session; 78% new sessions; 6:38 average minutes per 
session
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UV Magazine – Spring 2021 issue, AHM Brands (visitor guide)
Print - Magazine, Digital - Online
Street Date: March 2021
Ad Size:  full page, back cover
Stories: TBD
https://www.theuvlife.com/full-publication
27,150 copies to be distributed

Certified Folder Display - UV Magazine distribution throughout Oregon
Distribution locations
Street Date: March 2021 - March 2022
Ad Size:  12-month magazine slot
1024 locations: 8 Oregon Welcome Centers; 77 Medford including Rogue 
Valley Int'l Airport; 49 Grants Pass; 45 Klamath Falls; 107 S. Oregon Coast; 
105 Central Oregon Coast; 71 N. Oregon Coast; 75 Eugene; 60 Salem; 227 
Portland; 64 Bend/Redmond; 18 Mt Hood; 59 The Dalles/Hood River; 59 
Roseburg
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Lamar - I-5 @ Sutherlin
Out of Home - Static Billboard
Contract Renewal: March 29, 2021
Ad Size:  12-month 10'6" x 36"
LOCATION: I-5 El 90ft south of Deady Crossing North Face 

(Sutherlin  +43.35382, -123.32730)
Weekly impressions, ages 18+: 83,015

Eugene Airport
Out of Home - Airport Digital Displays in Baggage Claim
Contract Renewal: April 1, 2021
Ad Size:  12-month :10 video on 40" digital monitors
2 million travelers and greeters annually

Pacific Outdoor - I-5 @ Salem
Out of Home - Digital Billboard
Contract Renewal:  April 1, 2021
Ad Size:  12-month 14'x48'
LOCATION: I-5 .25 mi north of Portland Rd eastside, North Face, 
Regular, 1 Slot (Salem +44.98805, -122.99516)
Weekly impressions, ages 18+: 138,331
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TravelOregon.com
Digital - Website
Street Date: April - June 2021
Ad Size:  Digital Ad: Square 300x250, basic bundle - 18 categories
https://traveloregon.com/
More than 12 million pages viewed annually with 3.8 million unique visitors

SouthernOregon.org  (Travel Southern Oregon website)
Digital - Website
Street Date: April 2021 - March 2022
Ad Size:  Run of Site Footer 3rd pos. 730x90
https://www.southernoregon.org/
45,000 unique visitors per month
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Travel Southern Oregon E-News
Digital E-News
Street Date: TBD, 2 different months
Ad Size:  Digital ad: Small Tile 200x128 + 3 lines copy
9500 subscribers: 40% open rate

Travel Southern Oregon Visitor Guide 2021
Print - Magazine
Street Date: May 2021
Ad Size:  full page
90,000 copies distributed to visitor bureaus, chambers of 
commerce and other public outlets.
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